TruEngage™ + BMO Harris

An engaged audience leads to amazing results

BMO Harris used TruEngage™ to help
drive awareness and consideration for
their banking services

BMO Harris ran an engagement-based TruEngage™ pre-roll

campaign to give users the ability to engage with the brand within

the video player in order to more quickly advance to their content.

TruEngage™ pre-roll
boosted message recall for
BMO Harris by 156%

Vizu ran a brand survey alongside the campaign
and found that users who completed the
TruEngage™ engagement were 156% more
likely to associate the “We’'re here to help”
tagline with the BMO Harris brand.

Users spoke highly of the
TruEngage™ experience

Here’s what they had to say:

ft was very new, fresh, and unique. It was
unlike any other skip ad experience that
made me more interested in the company.

| had to watch the ad again.

It was a very cool way to skip the ad
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ENGAGEMENT RATE

INDUSTRY WITH
STANDARD TRUENGAGE

The campaign results were more than
300% higher than industry standards

Of the users who encountered the BMO Harris pre-roll campaign,
11.83% engaged with the custom TruEngage™ unit. That's 323%
higher than the industry standard engagement rate for custom
interactive pre-roll *. Additionally, the campaign delivered a Click

Through Rate (CTR) of 1.58%, which is 98% higher than the

industry standard CTR for custom interactive pre-roll 2.

Example of the BMO TruEngage™ unit through the eyes of a user.
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